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Google Analytics 

WebMaster Tools 

ClickTale 

WebSEO Analytics 

and more… 



CONTENT 

 Two reports from Google Analytics 

 Traffic sources 

 Goal Funnel 

 

Links: 

 Google Analytics 

 Create a Google Account 

 Date Range Selection 

 Goal Conversions & Funnels-P1  

 Goal Conversions & Funnels-P2  

 Goal Conversions & Funnels-P3 

https://www.google.com/analytics/
http://www.mpaolini.com/google-analytics-education-create-a-google-account
http://www.mpaolini.com/google-analytics-education-create-a-google-account
http://www.mpaolini.com/google-analytics-education-date-range-selection
http://www.mpaolini.com/google-analytics-education-date-range-selection
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-1
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-1
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-1
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-2
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-2
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-2
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-2
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-3
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-3
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-3
http://www.mpaolini.com/google-analytics-training-goal-conversions-and-funnels-part-3
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Look at your 

traffic. Compare it 

to the month 

before and see if 

your efforts are 

paying off. 









CONTENT 

We covered: 

 Two reports from Google Analytics 

 Traffic sources 

 Goal Funnel 

 

Next: 

 ClickTale Mouse Move Heatmap 

 Attention map 

 

Links: 

 ClickTale 

http://www.clicktale.com/
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What are you visitors 

paying attention to? 

 

What do you see here? 

What would you 

change? 
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How much of your page 

are you visitors looking 

at? 

 

Would you change the 

layout of the page? 
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Look at how fast the 

page gets really cold! 

 

Is anybody reading this? 



CONTENT 

We covered: 

 ClickTale Mouse Move Heatmap 

 Attention map 

 

Next: 

 Google WebMaster Tools 

 Search Queries 

 Sitemaps 

 

Links: 

 Google Webmaster Tools 

http://www.google.com/webmasters/
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This report shows you 

how many times your 

site showed up on 

search result pages and 

how many clicks you 

got. 
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Always check to make 

sure your site is 

indexed. 



CONTENT 

We covered: 

 Google WebMaster Tools 

 Search Queries 

 Sitemaps 

 

Next: 

 Duplicate Content 

 Google Alerts 

 

Links: 

 WebSEO Analytics 

 Google Alerts 

http://www.webseoanalytics.com/
http://www.google.com/alerts/manage
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You should always use 

your content at least 2-3 

times.  

However since duplicate 

content is frowned upon 

use a tool like this one to 

check your work. 
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You want to know what 

is happening to your: 

• Brand 

• Site 

• Industry 

• Keywords 



CONTENT 

We covered: 

 Duplicate Content 

 Google Alerts 

 

BONUS: SEO 

Let me show you a simple procedure for producing 

good SEO with your content, interested? 
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SEO IS  VERY 

TIME 

CONSUMING! 
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Basics: 

• Two audiences 

 

• They will not come 

 

• They will not search 

for what you think 

they should 

 

• DO NOT FORGET 

WHO PAYS THE 

BILLS 

 



SEO TEMPLATE 

 Title tag (human – sets the title on the results 

page. 

 Meta description (human – sets the description 

on the search engine 

 



SEO TEMPLATE  

Now let’s take care of the machine 

 URL 

 Page H1 title 

 First paragraph 



MONEY SLIDE 

SEO TEMPLATE  - PUT IT ALL TOGETHER 

 Keyword: Marketing results 

 Title tag: Measure your marketing results with 
Google Analytics Campaigns – MPThree Consulting 
Inc 

 Meta Description: By measuring your marketing 
results … 

 URL: measure-marketing-results-with-google-
analytics 

 H1 title: Use Google Analytics to measure your 
marketing results. 

 1st paragraph: In order to increase your marketing 
results you need to measure them… 

 



CONTENT 

We covered: 

 SEO a template 

 

Next 

  Commercial Intent tool 

 What NOT to do 

 

Links: 

 Microsoft Audience Intelligence 

http://adlab.msn.com/Audience-Intelligence.aspx


S
E

O
 

Back to Microsoft for 

their commercial intent 

tool. 

 

Web Analytics 

77% NON commercial 

 

Marketing results 

89% Commercial 
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The shiny coin… 

25 inbound links FREE 

everyday! 
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The ugly truth! 



WOULD YOU LIKE THIS PRESENTATION? 


