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I HAVE A WEBSITE!

NOW WHAT?
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Google Analytics
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Look at your
traffic. Compare it
to the month
before and see if
your efforts are
paying off.
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All traffic sources sent a total of 713 visits

anthcid  31.42% Direct Traffic

Previous: 68.56% (-54.18%)

ath i, 8.42% Referring Sites

Previous: 10.15% (-17.08%)

/N 60.17% Search Engines

Previous: 21.29% (+182.65%)

B Search Engines
42500 (80.17%)

B Direct Traffic
22400 (31.42%)

B Referring Sites
50.00 (3.42%)

Top Traffic Sources
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Overvaw »

Goal Funnel Jan 21, 2011 - Feb 20, 2011

'l

» Goalt Conversion Rate -

Select Goal  Goal 1: Residential =

Residential
24 visitors finished | 38.71% funnel comversion rate

Choice

18 (100%)

proceeded o Residential
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6 38.71% funnel conversion rate
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http://www.clicktale.com/
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What are you visitors
paying attention to?

What do you see here?

What would you
change?
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l PROGRAMS H ABOUT SCOTT || RESOURCES || MOTIVATIONAL ARTICLES & BLOG H CONTACT SCOTT | u800-450-0432

Home

Motivational Speaker Scott Greenberg

PROGRAMS

great motivational speaker!”

Quality School

Scott Greenberg

MOTIVATIONAL SPEAKER

Bringing out your best. Motivational speaker Scott
Greenberg presents inspiring, down-to-earth
programs that will get your group laughing, learning
and living at their best.

AVAILABILITY

STUDENTS
PROGRAMS

popped out!”

heard in my 13 years in education.” —Sarah, Student, Boulder City High
--Paul Buckly, American Society for —Jeff Parker, Principal, Eaton High School

SEARCH
|l.i ‘ Il.i . ll.i ’ ‘ To search, type and hit enter
5.6% 5.6%

CONNECT WITH SCOTT

Motivational speaker on leadership, resilience, and BEER

CHULAP OINEG)

How much of your page
are you visitors looking
at?

Would you change the
layout of the page?




my fellow cancer patients. | noticed that some suffered through their treatment: snapping at family

members, co

plaining to nurses and succumbing to dep

ession. Others, equally ill, spe

t this time joking

Association
Young Presidents Organization

Look at how fast the
page gets really cold!

Is anybody reading this?

CHLAP NINEG
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Search queries
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This report shows you
how many times your
site showed up on
search result pages and
how many clicks you
got.




Google webmaster tools

Sitemaps
Submit a Sitemap to tell Google about pages on your site we might not otherwise discover.

Submitted URLs
58

12 URLs in web index

Submit a Sitemap

Sitemap Status Type Downloaded
= Isitemap xml Sitemap Feb 21, 2011

) (Delee) (Resubmit)

¥ Download this table
¥ Download data for all sites

4

URLs submitted

58

Show submissions: By me (1) - All (2
URLs in web index
12

Always check to make
sure your site is
indexed.
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http://www.webseoanalytics.com/
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SEO Toolbox

SERP Analysis
Domain Battle

Blog Anabyzer

Backlink Analysis
Backlink Hunter
Link Structure

Report History Personalize Report

Duplicate Content here [ " M1LT 2

o

secona v [
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You should always use
your content at least 2-3
times.

However since duplicate
content is frowned upon

use a tool like this one to
check your work.




GO L nge alerts manage your alerts

Alerts for massimo@mpaolini.com

Search terms
[] "Call for speakers”

&
[CIN"'mpthree consulting'

[] "Scott Greenberg”
[ gmail labs

[(NGoogle Analytics

[ level343
[] Maotivational Speaker

[ |pite-mpaolini.com

[] site:scottgreenberg com

Dlweb analﬂicsl

Q You want to know what
o 1s happening to your:
o Brand

C‘; Site

= Industry

> Keywords

-

=
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BONUS: SEO

Let me show you a simple procedure for producing
good SEO with your content, interested?



SEO IS VERY
TIME
CONSUMING!




for what you think

they should
DO NOT FORGET

WHO PAYS THE

They will not search
BILLS

They will not come

197]
Q
Q
g
Q
=1
o
=
(V]
o
B
e

g "
« e/ P

LA

-n"ll,('\"“t

m. ...../ ¥/ S ¥ ,!oll.....l....
) S\ ' 2 \ ‘
o N\ A . N R s
w.«nz., N N ﬁ/.a, i ﬂ , ~ q >

rir.rﬁﬂ Raesaneame ...../.o.u—u
l....wds

RO ?Eﬂ-fu.uu..u..«lwuﬂ PRI R
& WIS

<" M tl»v.rv' urr(..:..nsu \n ) ¢ .,lflo

!.,u,x.»fr-ﬂ ol » _J 5T i {

Spefe / 28
e J ('..'...-xﬁ,_.u‘ R EE OO

1
- e _.f/J
- < > e Sy
D . 3
! nrw—zr—r!ﬁu(..t. SRR er-r.r I I
- $ [t SO
) ) - 3 N gorposoas
e y Jrmyre—a—teay k g )
) ul‘t..o all.f A { Bed' % ~
VA e S .5..‘.5 i o) ¢
) - O_ .- p—— 4 P g - " & .l-
YYY . /) 1 ‘_ B & "
. 3 —“ 1 _.s ol 5. n *
" 1 i ... .., bl ﬂq m : | m -
. B B B IS NI B = |



SEO TEMPLATE

Title tag (human — sets the title on the results
page.

Meta description (human — sets the description
on the search engine

Marketing Results — Casino Marketing Consultants

Marketing Results has specialized in casino marketing consulting for over 20 years, blending
the analytical and relationship sides of casino marketing.

www.marketingresults_net/ - Cached - Similar

Marketing Results for Wealth Management Professionals

Ta learn more about. Marketing Results for Mon-Profit Organizations,. CLICK HERE.
Marketing Results 1411 Surrey Ln Wynnewood, PA 19096-3819 ...
www_marketingresults.com/ - Cached - Similar

Marketing Results Web Analytics
Marketing Results - If you use the ideas on this site and in our products and semnvices you will RE Ezg(c)ial Media

see real results. You can expect to see the following. ...
www._actionplan_com/howwork html - Cached - Similar



SEO TEMPLATE
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MONEY SLIDE
SEO TEMPLATE - PUT IT ALL TOGETHER

Keyword: Marketing results

Title tag: Measure your marketing results with
Google Analytics Campaigns — MPThree Consulting
Inc

Meta Description: By measuring your marketing
results ...

URL: measure-marketing-results-with-google-
analytics

H1 title: Use Google Analytics to measure your
marketing results.

1st paragraph: In order to increase your marketing
results you need to measure them...
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http://adlab.msn.com/Audience-Intelligence.aspx

Back to Microsoft for
their commercial intent
tool.

OHS

Web Analytics
77% NON commercial

marketing results 6o .
Marketing results

Tool Input i
npu @ © 89% Commercial

Hesult tar: marketing results

Status Probability
Commercial Intention 0.29
Is this accurate? (" Yez (| Mo
vour feedback is anonymous.




The shiny coin...

25 inbound links FREE
everyday!

- embers Lo \

Your Instant

Easily build 25 UNIQUE backlinks to your pages every 3 !
day with the push of a button! Sign up now and start Create 25 inbound links every single day - FREE

generating quality inbound links to your site today! 7 -
All links are on UNIQUE C Class IPs and Domains!
Enter your details below to get started... FREE! il

Od OL LON LVHM

" socialmonkee.com / . W A

Are you tired of spending hours building D cally mcm%% number of backlinks

backlinks to your site with few to no results? __ For better search engine indexing, rankings and traffic!

Do you get annoyed when you see your pages

sit low in the search engine rankings?

Well... We have a solution that could well be Increased online exposure and traffic for your site
i .

HE MiEE pREL At E R (el  For tons of targeted traffic, more leads and sales!

e Fill the form below..

First Name Email Address Password




Social Monkee review
nimda | Feb 08, 2011 | Comments 0

- Social Monkee
Link Building Solution!

Yesterday, | read a entry on a Blog about creat 25 backlinks a day using Social Monkee website. They have
free service let you submit your article to up 25 social bookmarking sites with CIP class .

e i : : i
. o iR i P

| register and submited an aricle for free, however | can not see the report to know how my article has been
submited . To see the report you must upgrade to Premium account with some $&, or you must refered 12
users via your link to upgrade to premium member for free .

| referred 12 members by posttheir service on a forum, | my account upgraded to Premium member after |
has 12 referred .

| submited an example article with unigque title and content but few hours it did not display on any Search
engine . | checked all the report and seem they build all the sites for themself . All the site have no rank, no
traffic .

Check the report URLs below

[quote]

hitp:ifwww. bookmarkingmanager.comistory. php #itle=vmicros oft-will-give-windows-7-for-free-to-all-people-

over-the-world=  hitpfwww. savemywebsites.comistory. phpHitle=micros oft-will-give-windows-7-for-free-to-all-

people-over-the-world

« hitp:iwww rapidoookmarking.comistory php ?itle=micros oft-will-give-win dows-7-for-free-to-all-people-over-

the-world

«  hitp:hwww allbookmarking. comistory. php #itle=micras oft-will-give-windows-7-for-free-to-all-people-over-
the-world

«  hitpiiwww . socialbookmarket. comistory. php#title=micros oft-will-give-windows-7-for-free-to-all-people-over-

the-world
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The ugly truth!
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